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communicate with a person through sponsorship increases with his/her level of interest in ... 
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... i, Ri is the total level of membership sup- port for the public radio station agent i listens to, G- is 

the total level of support from all sources other than station members for the public radio station 

agent i listens to, PRICE, is the price of a contribution by agent i to charity, EDUCTN, is ... 
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... must not be confused with other forms of corporate giving such as patronage or charity where 
the ... through association or" rub-off" effect is a cen- tral criterion in sponsorship selection. At the 
corporate level, Gillette, a very American company, through its involvement with cricket, a ... 
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... ship, one that links a sports event, corporate sponsor, and benefiting charity in a single event, 

specifi ... related marketing in general, and in some instances specifically related to the FedEx 

sponsorship of the professional golf event associated with the non-profit organization, St ... 
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... the public in a fa- vorable manner, nonprofits are motivated to enter into sponsorship agreements 

to ... profit's reputation is damaged, its ability to acquire funds can be weak- ened. ... Joint venturing 

nonprofits, therefore, may risk losing support of some of its membership and being ... 
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